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TRAVERSE:-

CUSTOMER RELATIONSHIP MANAGEMENT

Identify and attract profitable customers; manage the complete sales cycle

A marketing department needs to provide strong leads to the sales group; this may involve a number of
activities designed to initiate a relationship with prospects, including advertising, telemarketing, direct
mail, special events and more. TRAVERSE Customer Relationship Management (CRM) gives you seamless
control of your marketing programs and lets you do an online analysis of their effectiveness.

TRAVERSE CRM then guides your sales team through every aspect of the sales cycle, enabling them to
qualify the sales opportunities that will bring maximum revenue with minimum resources and within
time constraints. A real-time integration to other TRAVERSE applications provides access to ERP data
such as open invoices, sales history, etc.

You can maintain unlimited contact names, methods (phone, email, fax, etc.) and user-defined fields for
contacts and contact names. You'll be able to define campaign types such as Print, Direct Mail, Radio,
etc. and maintain your campaign dates, costs and responses. Receive, categorize and refer opportunities,
and analyze your campaigns by optionally assigning values and campaign references.

Maintain contact information for customers, vendors, prospects, etc.

900 Wind River Lane, Suite 102, Gaithersburg, MD 20878

Qb_S/ Phone 1-800-451-7447 or visit www.osasonline.com
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TRAVERSE:-

Contacts

« Optional link to TRAVERSE customers, vendors and employees
« Automated and manual activity tracking

« Import, export, and synchronization of contact information

« Unlimited document and file attachments

«“Opt-out” settings for individual campaign types

« Inquiry to orders, history and other information in TRAVERSE

Actvities

« Automated tracking of data activities (add, edit, delete)

« Assign label printing or bulk communication activities to contacts or campaigns
« Manual entry of activity for individual call entry or information tracking

« Unlimited user-defined fields for activities

Tasks

« Task list and interactive
task management screen

« Assign task follow-up dates
and actions

« Allocate tasks to other
users for activities

Campaigns

« Campaign analysis reporting
including response count
and value

« Optional interface to TRAVERSE
Project Costing for cost tracking

« Unlimited document and file
attachments

Opportunities

+ Receive, categorize and refer opportunities

« Inquiry and reporting based on description, probability, date and more
General

« Individual and bulk communication via print (mail-merge), email and fax
« Automatic saving of user preferences for filters and pick screens
« Integration to MS Outlook and PDAs for contacts and tasks
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i .‘ Microsoft, Microsoft Access and Windows are registered trademarks of Microsoft Corporation.

TRAVERSE is a registered trademark of Open Systems, Inc.

SYSTEMS INC. www.osasonline.com




